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Overview

Cellergy Therapeutics is a biotech startup pioneering a breakthrough

approach to health and aging through large-scale production of functional
mitochondria.

Their mission: 'Recharge life by restoring cellular energy.’

Cellergy is pioneering the large-scale production of

intact and functional mitocho

‘ ndria in its mission
to transform numan health.

In preparation for investor engagement and brand launch, Cellergy needed
a bold, credible identity and a full suite of communication assets — from
digital presence to aninvestor-ready deck — capable of explaining a complex

innovation with emotional clarity and scientific integrity.

Visit:
www.Cellergy-bio.com

Challenge

- Build a brand system that feels both high science and human impact

- Convey a disruptive regenerative therapy in a way that is Communicative,
inspiring, and precise

- Design visual storytelling to support early-stage investor traction

- Developawebpresenceanddeckthatserve botheducationalandstrategic
goals
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My Role

- Concept and storytelling to reflect real value to investors and stakeholders

- Led creative direction and brand design s —————=—— A\ { 3 \/

- Developed visual identity (logo, color system, typography) AN VA TR B 6. ) - THERAPUITICS

- Designed and structured the Cellergy website with a focus on clarity, i @ s ) > A | | " 1N
impact, and science-forward storytelling
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- Created the investor deck, combining science, vision, market opportunity, )y AV L Ny ey 7 TERE N, B8 Rachel Diamant, GEO
and a refined design system 1) Bies N \\ \CL O\ ‘| | et s == e

- Produced infographics and visuals illustrating mitochondrial therapy and its
systemic benefits

MItOChOﬂdI’IO | The cell's energy generator
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. . Energy N L Why Mitochondria ‘ &
Brand Foundation Messaging Visual Language Web & Mobile Investor Deck
Brand Foundation: Designed the Cellergy logo Crafted a clear, consistent tone across Combined glowing mitochondria, anatomical Built mobile-friendly layouts that Structured a modular pitch deck featuring
with a gradient palette symbolizing cellular all touchpoints — “Recharging Life by diagrams, and futuristic data dashboards to create quickly convey scientific value to market opportunity, team strength, technology
energy flow. The color spectrum hints at vitality Restoring Cellular Energy” — anchoring a hybrid between biotech precision and visionary investors, partners, and the broader breakdown, and pipeline visuals — all woven
and tech while maintaining medical trust. all assets in a powerful core narrative. storytelling. scientific community. into a sleek, modern aesthetic.
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Results N e ‘
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1 A striking brand identity that aligns with the
science and opportunity

INnvestors deck

2 A Visual System Scalable across pitCh mater_iaIS' Cellergy LTD. non-confidential deck, do not distribute

web, and future content

3 A story-rich, design-forward investor deck that
communicates value clearly

The compelling brand identity and visual
storytelling contributed to strong early-stage AR < e OV 4 i L P o T
investor interest, leading to a successful S -\° Nl o= _— - S5 BowackeD S5
funding round. | A o SELI | ;

2023-1999 ©Gavriel Fisher - Commercial in confidence





